Organizational Competence Visualizations

This document is a collection of visual frameworks designed to support competence identification, manage-
ment, and communication. In order to compile this collection, we have screened four literature streams,
namely strategic management, knowledge management, technology management, and alliance management.
As reported below, the visual frameworks are classified according to the coordination mechanisms adopted to
visually connect competences (i.e. hierarchical, supportive, temporal, matching relations).
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Supportive relations

A
e

Pasave
SII‘I‘!.I|SIIOI'\
Ao A

in thin ste=d
Sharad

Matal Forming shells ey

Tesling ‘

i E Tesling Materials

JeiningfAssembly

Skill network [Klein, 98]




Temporal relations (linear or cyclical)
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Complementary capability chain [Pietroforte, 96] (linear)
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Matching Relations
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